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ABSTRACT

This study was carried to resolve the problem and research the improvement mathod at

the stage of production, marketing, selling stage respectively in the traceability system that

showed consummer the processing of production, marketing, selling(agricultural products).

The results were follow as

1. The demonstration project of traceability system in Gangwon Province was carried with

6 cities(country) in 2006, the total cultivated area and cultivars were 446ha, 7 crops

respectively, and the number of farmhouse participated in this project was 243.

2. The traceability system in korea was carried out in the ministry of agriculture &

forestry, rural development administration and a self­governing body and so on from

2003.

3. The results of analyzing formhouse' manegerial characters that introduced the traceability

of agricultural product didn't show the difference between traceability of agricultural

product income and that of general agricultural product

4. The introduction purpose of traceability system in agriculture were increasing farmhouse'

income, differentiating with the imported agricultural products and securing safety

agricultural products and consumer' reliability

5. Considering the producer' intention, the increasing farm size and traceability of

agricultural products in a traceability system continuosly was analyzed as helping the

farmhouse' management

6. Seeing at the producer' side, the agricultural products that the consumer prefered to in the

traceability system were analyzed fruit, green vegetable, fruit vegetable used alive.

7. Because the major marketing channels of traceability of agricultural products were

agricultural cooperative, horticulture cooperative same as that of common agricultural

products, the secureing of diversal selling places was required

8. The result of the consumer' recognition about traceability of agricultural products showed

53.4%(43.9% in female, 50% in below of 40years respectively).

9. The purchasing motivation of the traceablity of agricultural products showed 74.1% in


